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Urban Sociology

Fall 2007
Assignment #1: Reflections on place and Space---What Makes Urban Sociology Unique
In my in class presentation, places are "specific locations in space that provide an anchor and a meaning to who we are." Sociologists have drawn on the thinking of Karl Marx, Max Weber and Emile Durkheim on place. Current thinking on place (actually placeness) views the connections through (1) a sense of individual identity; (2) a sense of community; (3) a sense of time; and (4) a sense of comfortableness or familiarity

. 

Explore your relationship with space and place.  Briefly describe at least two places where you feel an attachment, e.g. where you grew up – house or neighborhood or nation, or a place you have experienced in nature or a traveling experience, etc…  Describe this experience of attachment – what kind of attachment, what does it mean to you?  How has this place affected your identity?  From this explore how important place is to you. Use all four aspects of the dynamics of placeness in your report.
Assignment due: September 13
Assignment #2: Creative Class FIELD PROJECTS
Introduction                  

Richard Florida has advanced a controversial thesis (see ERES web site for links and documents that critique his position) that a new class is emerging based upon a "sweeping economic and social transformation where creativity has replaced physical labor and large-scale bureaucracy as the key source of economic growth. In this new and uncharted era, companies and communities of all sizes are scrambling to find the keys to growth and success (Course syllabus, Creative Communities, University of Pittsburgh,  2002)."


To facilitate your understanding of the Florida argument I have assigned a set of chapters associated with certain sub-themes established for this course. To help your exploration of the Florida thesis, the following assignment has been created. 

The Creative Class and the Construction of Metropolitan Community (Final Draft Due: November 29)

As you will learn from this course there are important consequences associated with growth. Richard Florida assumes that the growth of cities is tied to the attractiveness of city regions to members of the creative class (es). Because members of the creative class have a particular "creative ethos," they seek places that have "experiential lifestyles" and leisure activities. This encourages change in "street life" interaction and in neighborhoods that have non-creative class populations. The essence of community is altered as the elevated mobility of creative class people gravitates toward the acquisition social capital from networks of "weak ties" than from "close-knit, strong tied" communities.

I want you to examine the impact of the emergence of the creative class on life in Southern California. To accomplish this task I have several suggestions drawn from the subtopics in The Rise of the Creative Class. I will entertain ideas that fall outside of these, but everyone must be committed to a particular project by the middle of October.
1. Discuss a city concern that has been an ongoing issue since the beginning of September and follow it for at least one month in one of the local newspapers. You should use at least three separate stories on three different days that relate to the issue. Discuss the issue fully in relation to some aspect of the creative class or the creative economy.
2. Interview at least three students to learn how they have incorporated the idea of the creative class into their lives: from the work life of parents (and/or older brothers and sisters, extended family) to their own career aspirations and geographical choices. Attach the raw interviews to a report analyzing what you found.

3. Locate at least two non-LMU people who presently work in creative class occupations. In the interviews ask how their work and leisure life is organized and how important is the southern California for what they do (If you are unsure of what qualifies as a creative class occupation, check Appendix A, The Rise of the Creative Class). Attach the raw interview to the final report.
4. Locate a Creative Class business and spend at least two days observing how workers interact. Feel free to interview and even participate if so inclined. I want you to try to see how the physical layout interfaces with the sense of interaction and work atmosphere (creativity is influenced by Place, according to Florida). Turn in your field notes with the report.
5. Interview at least two city officials of their effects to acquire a workforce of Creative persons. Learn about how the city represented by these officials as promoted itself as a place for creative class types. Turn in raw interview with final report.
6. Issues involving the creative class have sparked a debate over changes that alter, substantially the way in which noncreative class people live (i.e. gentrification). Pick one issue and interview people who are members (or supporters of the creative class idea) and noncreative class people to determine the scope and dynamics of this controversy. Turn in raw interviews with final report.
On the ERES site I have gathered a collection of review essays on Florida's creative class. You are welcome to look at them and see how others have responded to Florida. 

Your report should require five to six double spaced pages. 
Include in your paper citations on the sources used from SOCL340.
You grade will be determined from a combination of

A. An effective introduction and focus

B. Quality of prose; How complete and syntactically developed were your sentences, did you employ standard grammar and mechanics appropriate to scholarship

C. Your ability to relate concepts and theories from the course
D. The conceptual complexity of your reflection

 
.

