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	MARKETING MINOR


	Requirements
	Semester Completed

	1. EC 102 Microeconomic Principles
	

	2. MK 240 Marketing
	

	3. MK 346 Buyer Behavior
	

	4. MK 440 Selling Concepts and Strategies
	

	5. One course from MK 347, MK 348, MK 441, MK 442, MK 444, MK 447, MK 449, MK 450, MK 451, MK 452, MK 453, MK 470, or MK 499
	

	6. One course from MK 347, MK 348, MK 441, MK 442, MK 444, MK 447, MK 449, MK 450, MK 451, MK 452, MK 453, MK 470, or MK 499
	


Recommended for non-business students in areas such as psychology, political science, and sociology as well as communication majors, especially those concentrating in advertising and public relations.

The Sellinger School offers minors to support the career and professional interests of students pursuing majors in Arts and Sciences.  Ordinarily, business minors are not available to students majoring in business administration. However both accounting and business administration majors (except those with a general business concentration) are eligible for the minor in information systems. A student may only select one business minor.

The provision of this information is not to be regarded as a contract between the student and Loyola University.  The University reserves the right to change degree requirements, courses and any other provisions or requirements when such action will serve the interest of the University or its students.


